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Incoming student mobility
Name of UNIOS University Unit: Academy of Arts and Culture in Osijek
COURSES OFFERED IN FOREIGN LANGUAGE 
FOR ERASMUS+ INDIVIDUAL INCOMING STUDENTS 
	Department or Chair within the UNIOS Unit 
	Department of Culture, Media and Management


	Study program 
	Undergraduate/BA University Study of Culture, Media and Management


	Study level
	Undergraduate (BA)


	Course title
	CREATIVE ECONOMY

	Course code (if any)
	BAKM-IZ-46

	Language of instruction
	English

	Brief course description

	The course Creative Economy aims to provide fundamental insights into the impacts of creativity on economic and societal development.

The objective of this course is to familiarize participants with the potential of creativity, technology, and innovation as drivers of economic growth. It explores models for measuring creativity and concepts for applying creativity across various domains of human activity.

Expected Learning Outcomes:

Upon successful completion of this course, students will be able to:

    Explain the concepts of creativity, creative economy, and creative entrepreneurship.

    Discuss the influence of creativity, technology, and innovation on global, national, and local development.

    Identify innovation trends and the impact of universities as centers of creativity on economic development.

    Interpret creativity trends in public sector management.

Course Content:

    Creativity and economy, creative economy, creative management, managing creativity – fundamental concepts.

    Cultural and creative entrepreneurship as drivers of economic and cultural development.

    Methods for fostering creativity – individual and collective perspectives.

    Creative hubs in the global economy – transnational business and mega-cities in the new economic geography.

    Creative cities and the creative class in economic development.

    Universities as creative centers – economic potentials of university cities.

    Innovations and technology as drivers of economic development – global, national, and local perspectives.

    Social, urban, and ecological innovations – a creative perspective.

    Experience economy and leisure economy – creativity perspectives.

    The computer gaming industry as a new driver of the creative economy.

    Measuring creativity – creativity indices as indicators of economic success.

    Creative bureaucracy – innovations in public sector management.

    The future of creativity and a creative future – perspectives on the development of the creative economy.

	Form of teaching
	Consultative teaching and seminar 

	Form of assessment
	written exam

	Number of ECTS
	3

	Class hours per week
	3

	Minimum number of students
	1

	Period of realization 
	Summer semester

	Lecturer
	Damir Šebo, PhD, Assist. Prof. 
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